WHY SHOULD MY BUSINESS USE

SOCIAL MEDIA AND BLOG CONTENT?

People are more likely to visit a B2B

tech company’s website after seeing a

The majority of marketers (59%) tweet from the company, getting them
are using social media for one step closer to becoming a lead.

6 hours

or more each week.

of marketers said social media hecame
more important to the marketing
campaigns in the last 6 months.
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leads through Facebook
and just 30% through
Twitter.
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that have blogs
report a positive
ROI for content
marketing in 2013.

82%

of marketers who blog daily acquired a
customer using their blog, as opposed
to 57% of marketers who blog
monthly- which, by itself, is still an
impressive result.
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